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Abstract: 

The aim of this study is to investigate the impact of the awareness advertising used by 

the National Center for Prevention and Security across roads in its dimensions 

(advertising type, advertising characteristics, the duration of the advertisement and the 

nature of the sites on which the advertising used by the Center appears) to achieve the 

preventive behavior of individuals in Algeria.. This was done through a survey of users 

of vehicles in the city of Batna (eastern Algeria), through a questionnaire distributed on 

a sample of 225 individuals retrieved 220 valid forms for statistical analysis. 

The results confirmed the presence of a statistically significant effect of the dimensions 

of awareness advertising (used by the National Center for the Prevention on Security 

Across Roads) variable which are advertising type, advertising characteristics, and the 

nature of the sites on which the advertsing appears on the traffic security among users of 

vehicles variable in the city of Batna at the significance level 05%. It has also proved 

that there is no effect of the duration of the advertisement used by the Center on the 

preventive behavior of individuals for the users of vehicles in the city of Batna at a level 

of 5%. 

It was found as well that there is no statistically significant differences of the functional 

security among users of vehicles in the city of Batna due to general variables.   

Keywords: awareness advertising, the National Center for the Prevention and Security 

Across Roads, road safety, Algiers.  
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