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Abstract
This studying deals with the role of organizational education in the marketing of intellectual capital in
Saudi higher education situation .The aim of the research is to show the concept and importance of
organizational education and to explain the impact of organizational education on the development of
intellectual capital in Saudi institutions, in addition to determining the relationship between
organizational education, intellectual capital , trying to define the management ,and marketing of
intellectual. The importance of research in the academic is attempt to shed light on the role of
organizational education, intellectual capital, and can fill this research a scientific gap in the field of
organizational education studies. And The most important results of this study The Department of
Organizational Education works to have the knowledge to develop core competencies and competitive
advantages, organizational education has enabled organizations to adapt to environmental conditions
and this leads to the functioning of the organization, The high level of marketing application in
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intellectual capital. The most important recommendations of this study were Adoption of the
establishment of a base and infrastructure under the cognitive and sophisticated technology the role
of organizational education, Support programs and efforts that increase the development of education
in the marketing of intellectual capital, Conduct scientific research to address problems in
organizational education and the technology used.

Key Word: organizational education- marketing of intellectual capital.
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