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PUBLIC BROADCASTING MEDIA AND NEW MEDIA:
REALITIES AND CHALLENGES
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Abstract

The importance of the study lies in highlighting the new challenges facing public
television institutions in light of the new media, by examining a comparative study of
two prominent public institutions in the global media landscape: the Algerian public
television (EPTV) and France (France Télévisions), in particular, and that they are
practicing institutions In two different media environments and systems. . The
electronic and virtual reality that imposed itself in light of the current technological
developments put forward new theories of receiving and consuming methods of new
information that also differ from one system to another and from one environment to
another. Public television institutions must develop and keep abreast of current
developments in order to ensure their survival and maintain a high viewership. This
study allows us to present strategies that these institutions can take to confront and
benefit from technological challenges. This study aims to identify the most important
challenges facing public television institutions to develop their program networks and
their media performance by examining the reality of public media practices in light of
modern technologies. This allows us to identify and put forward the strategies that
public television organizations must pursue in order to keep pace with the
technological era and take advantage of the benefits of new media through the
development of TV shows and the transition to new broadcast mechanisms to attract
the largest possible percentage of viewing.To achieve this, the study will be based on a
quick overview of the two institutions. Then, we will explore the consumption patterns
of new media in both countries. This allows us to learn about the reality of the use
and consumption of these media and the extent of their impact on the two
institutions, including highlighting the most important challenges to reach the
introduction of strategies that allow public institutions for television to improve their
media performance and adjust their program networks according to what is imposed
by the new consumer patterns and the current and virtual virtual reality.
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