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Abstract
This paper aims to find out the role that Social Networks play in managing the relationship
with the customer as a tool pursued by relational companies and as anew communication
channel. The study conclude that any company can invest in the networks to communicate
with its current and potential customers, creating a long-term relationship with them by
gathering information about their wishes, their purchasing habits, their experiences with the
products they produce for their knowledge more, follow their interactions through their
pages and comments to improve their services and resolve their complaints to gain their
satisfaction, loyalty and enhance the bonds of mutual trust.
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