ROUTE

EDUCATIONAL & SOCIAL SCIENCE JOURNAL  ElgE
ISSN: 2148-5518 [=l

Volume 7, Issue 5, May 2020, p. 199-216 Article History:
. e e Received
Istanbul / Turklye 30/03/2020
o o Received in revised
Article Information form

~Article Type: Research Article 10/04/2020
Available online
#” This article was checked by iThenticate. 15/05/2020

PROMOTIONAL PRACTICES IN HOTEL ESTABLISHMENTS
AND THEIR IMPACT ON CUSTOMER SATISFACTION
(FIELD STUDY ON HOTEL ESTABLISHMENTS IN ALKHUMS,
LIBYA)

Salah Ali AL-ASHQAR'

Abstract
This study intended to recognize the impact of promotional
practices related to the activities of (advertising, direct promotion,
personal selling, sales activation, public relations) in hotel
establishments operating in the city of Khums - Libya on
customer satisfaction, and an analytical descriptive approach
was used to achieve the goals of the study, and data was
collected through a questionnaire designed for this purpose The
study community was represented in all clients of the hotel
establishments (Al-Hassanein Hotel, Sifros Hotel, Al-Naqgaza Hotel,
Lebda Hotel) in the city of Khums, which numbered (53) singles.
Given the small size of the study community, the entire survey
method was conducted for the study community, where (53)
questionnaire questionnaires were distributed. (46) forms were
retrieved, and (6) forms that were not statistically analyzed were
excluded.. The number of questionable forms was statistical (40)
forms represented by inmates in the hotels under study in order
to achieve the study goals and test their hypotheses, then use the
package program statistical for social sciences spss, and based on
their responses, a statistical analysis was performed, hypotheses
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tested and findings and recommendations were obtained. Among
the most important results of the study are:

Arelationship between customer satisfaction and promotional
practices used in the hotel establishments under study. The
presence of a significant effect (to stimulate sales) on customer
satisfaction in the hotel establishments under study, and this
indicates that the researched hotel establishments are very
interested in promoting sales in promoting their services, which
have an impact on customer satisfaction. The results of the study
indicate that other dimensions of promotional practices
(advertising, direct promotion, personal selling, public relations)
have no significant effect on customer satisfaction with the hotels
under study. The study recommended the necessity of improving
and developing promotional practices by relying on special
programs for training and administrative development regarding
the wuse of the elements of the marketing mix. Hotel
establishments must rely on all promotional practices activities in
an integrated manner without neglecting any of the promotional
elements in order to achieve the satisfaction of their customers.
Keywords: promotion, hotel, hotel promotion, customer
satisfaction.
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